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Derek A. Lackey is the President of the Direct Marketing 

Association of Canada (DMAC), leading the organization's 

move to integrate traditional and digital direct response 

solutions. Working with the regulatory bodies and lawyers, 

he has developed a comprehensive understanding of CASL 

and how it affects marketers who wish to reach out to 

Canadians. He has recently published an eBook, CASL 

Compliance: A Marketer’s Guide to Email Marketing to 

Canadians. Derek is also the CEO of e10. With more than 20 

years of traditional strategic advertising experience and the 

past 11 years of digital immersion, Derek is one of a handful of 

Canadian marketers who can develop truly integrated 

advertising and promotion campaigns. Prior to owning his 

own agency, Derek worked in magazines at Maclean Hunter, 

Hunter Nichols and Southam Business Publications, as Sales 

Manager and Publisher.

@blazononline
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What We will Cover Today…

• The Basics of CASL for Publishers

• The Latest CRTC Rulings

• The Latest OPC Compliance Agreement

• The Opportunities in a Mobile Society

• How To Grow Your List

• Q&A



The Basics of CASL
For Canadian Publishers



Why CASL?



What is a CEM?



Included in Every Email



Implied vs Express Consent



Is My Current List Valid?







Can I Lend My List To Partners?



Data Tracking

• our CASL Keep™ technology allows us to know 
when an individual engages with us online.

• you must be able to prove express opt-in or an 
expression of interest.

• due diligence defence is based on how well 
you document your process.



CRTC Rulings

• Only one fine to date. Compu-Find for 
$1,100,000

• avoided CRTC - return their calls!

• was ‘trampling’ all over the new law (hiding for 
a good reason)

• how do you even get on CRTC’s radar?



CRTC Rulings

2 ‘undertakings’ (agreements)

1. Porter Airlines - mainly unsubscribe 
mechanisms that did not work

2. Rogers Media - same - missing or non-
functioning unsubscribe processes.

And a MAJOR raid (worldwide)



Office of the Privacy Commissioner

• the OPC is responsible for monitoring email 
harvesting for list building

• no ability to fine.

• “the publicly available exception cannot be 
claimed if an address was collected by the use 
of address-harvesting software.”



The Opportunities

• Marketing professionals in Canada

• Linkedin says there are 110,682

• Strategy circulation = 13,000

• Marketing Magazine circulation = 7,900

• Who is serving the GAP? How?



How To Build a List

• Conspicuously Published or Publicly Available is 
an exceptional B2B exemption

• The ‘indiscriminate’ use of address harvesting 
software is frowned upon but we are not fined.

• Start with “where are your readers looking for 
the kind of information you provide?”



How To Build a List

• For some industries, Linkedin is exceptional -
Lead Gibbon

• Track tweets about a certain topic, follow the 
source back to Linkedin or their website for 
publicly 

• Start with “where are your readers looking for 
the kind of information you provide?”



Thank You

Please text the word

CASL

to 647 492 3622

derek@e10egency.com
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